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Scope of Service 

Outreach & Marketing Firm 
for 

Solid Waste & Recycling Programs 

The City of Stockton is soliciting proposals from qualified businesses for Public Outreach 
Projects through the issuance of this Request for Proposals (RFP).  

SCOPE OF WORK 
The Proposer shall propose an advertising and outreach campaign with coordinated 
promotions to increase awareness and reinforce residential, commercial and industrial 
recycling and organic waste diversion. The topics to promote will be agreed upon by City 
staff and the selected Proposer before any outreach begins. Additionally, the Proposer 
should describe recommendations for outreach activities that address ongoing solid 
waste & recycling services.   

With City staff input, tasks may include, but are not limited to: 

Campaign Design  Develop overall project identity, incorporating the City’s logo, 
and slogans for branding outreach materials.  

Radio / TV spots Develop targeted :15 and :30 second radio and TV spots for 
residential, commercial and construction & demolition 
recycling, and organic waste diversion to be aired on local 
broadcast and cable TV stations and local radio stations.  
Assist with scheduling local live TV interviews with local 
broadcast TV stations for City subject-matter-experts to talk 
about recycling and organic waste diversion.  

Videos Develop and produce a short 3-5 minute video that succinctly 
describes state mandated recycling and organic waste 
diversion requirements. The video should refer viewers to 
local solutions and resources.  

Flyers / brochures Develop and produce for distribution flyers and brochures that 
explain mandated recycling and organic waste diversion 
requirements, and other Solid Waste & Recycling division 
programs. The flyers and brochures should have a consistent 
style and look for the City’s residential, commercial and 
construction & demolition recycling programs, as well as the 
organic waste diversion program.  

Bill Inserts Coordinate with City staff and the waste haulers to develop 
specific messages for seasonal bill inserts.  

New Releases Create and assist with distribution of City-approved news 
releases and feature articles to all print, broadcast and digital 
media including local and regional business trade publications 
to garner news stories on recycling and waste diversion.  
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Promotional Items Coordinate with City staff and the waste haulers to select and 
/ or develop a line of promotional marketing tools to strengthen 
core messages. 

Online Campaign Develop targeted online advertising with Google AdWords for 
those who search for “Stockton Recycles” and similar 
phrases.  

Multi Lingual Provide print and media messages in languages that are most 
prevalent in Stockton’s community.  

This Scope of Work is to be used as a general guide and is not intended to be a complete 
list of all work necessary to complete the project. 

The Proposer will work with City staff in developing the specific tasks to be completed for 
the various programs and, upon approval by the project manager, will be responsible for 
producing the final product for each task.  

Proposers should evaluate the projects listed in this Scope of Services and may, as part 
of RFP responses, propose any new project(s) which they feel will improve overall 
outreach efforts for recycling collection and diversion programs. This project(s) and 
related costs will be considered in addition to the projects already identified in this scope 
of services. 

SCHEDULE 
Proposer shall perform the services in an expeditious manner in accordance with a 
mutually acceptable schedule developed between City staff and Proposer. 

REPORTS / DELIVERABLES 
Deliverables shall be those tangible work products delivered to City staff, such as drafts 
and final work products, reports and client recommendations. Deliverables for this project 
shall include: 

a. Initial meeting with City staff to discuss program scope, deliverables and
expectations;

b. Quarterly electronic progress reports;
c. Agendas for team meetings or conference calls (approximately every other month);
d. Recommendations for action; and
e. Annual Report.
f. Outreach materials

The successful Proposer will be required to prepare and submit progress reports that 
track pertinent observations and recommendations on all activities and services 
performed. Format for the content of such reports shall be determined by City staff, and 
shall be submitted electronically. 

The proposal should also include the total dollar amount (compensation) in the form of a 
“not-to-exceed amount” by task, for which the Proposer will perform the proposed work.  


